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Goals

- A first draw of (for now my) view of the Context

Map of the Vergleichsdienste usecase is ready for
discussion

| hope we'll learn something or at least see
something from another perspective
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Noticable

- This company makes a lot by itself (lots is Core
Domain)
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Noticable

Less complicated than | thought



Noticable [ Produkt]

Product is extremely complicated but used in a
lot of contexts

Shared Kernel means a lot of coupling and leads
to changes in many places a Product changes
(happens not very, also Products can have a long

life)



Conclusion

. Current Context Mapping leads to a lot of
friction around Produkt
- We need to somehow watch after Produkt



Outlook

Dof'hg thic took me about

2 houre
I thin well be talking about
it a lot longer



Thank you for your time!

Questions?

Find me on Github
github.com/unSinn



